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A Message from Our President

My first one hundred and twenty days as president of New Jersey Fam-
ily Child Care Providerso Association
we had our 4th State conference for Family Child Care Providers at the Crowne
Plaza Hotel in Monroe Twp., New Jersey, and it was a success. We had over
two hundred and fifty in attendance. Ana |. Berdecia, M.Ed., was our keynote
speaker. Ana is the Senior Fellow/Director of the center for the Positive De-
velopment of Urban Children at the John S. Watson Institute for Public Policy
of Thomas Edison State College. She has extensive experience working with
diverse families and children as an administrator, center director, program
developer, trainer, and consultant. Ana spoke about infant mental health,
attachment, attunement, goodness of fit, and secure base. We had a day of
exciting opportunities, networking opportunities, door prizes, and engaging
and interactive workshops. Thank you to all who made this day a success.

I'n Jul vy, the National Association f
Conference was held at the Green Valley Ranch Resort in Henderson, Nevada,
bordering Las Vegas. ARThe Quest for
Childrend was the theme. We were mot.i

supporting children's physical and emotional health is important. Dr. Linda
Carson was one of the keynote presenters. An expert in play and movement,
Dr. Carson energized us with her enthusiasm and stimulating activities. Next
year the NAFCC conference 2012 will be held in At-Jill i

lanta, Georgia, July 26-28, 2012. Please plan to at

tend and perhaps take aQGonfarencesPhotos of2 NAF

ference registration and hotel layaway plan. Go t0 =iy Standards 4

their web site www.NAFCC.org for more informa-

tion. County Report 5
Thank you for giving me the opportunity to 'Local Newsmaker 6

serve as your New Jersey Family Child Care Provid-Gold Stars 7

ers' Association President. Tom Copeland 8

Child Care Tip 10
Roselle B. Coye

Julieds Junlgue


http://www.njfccpa.org/
http://www.nafcc.org/
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New Jersey Family Child Care Conference April 9, 2011

nProfessional s at t he Heart o f

2011 Conference Committee Members:
[Clockwise from top left] Terri Knoblock - Program
Director, Community Child Care Solutions; Lois Carter
- FCC Manager/Trainer, Urban League of Hudson
County; Tan Coelho- President of EAFCC; Nancy
Thomson - President of NJACCRRA; Sue Williamson
- Executive Director, Monday Morning, Inc;

Odessa Davis- Director, Professional Standards and
Articulation, Professional Impact NJ; Anjevon Smith -
Family Child Care Network Coordinator, Child Care
Connection; Michele Gregorio - Administrative
Assistant, Child Care Connection; Communications
Coordinator and Technology Chair, NJFCCPA.

Not shown: Linda Petruncio -Early Childhood
Specialist CC Dept. Childrends
Melanie Viscellid Budget Chair Person for the
Conference; Virginia Whatley i Provider Services
Manager, CCCC of Union County
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New Jersey Family Child Care Conference April 9, 2011
AProfessionals at the Heart of
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Child Care Providers
Your Guide to New Crib Standards

WWW.CPSC.goV

Beginning December 28, 2012 , any crib provided by child care facilities and family child

care homes must meet new and improved federal safety standards. The new standards take

effect for manufacturers, retailers, importers and distributors on June 28, 2011 , addressing

deadly hazards previously seen with traditional drop-side rails, requiring more durable hard-

ware and parts and mandating more rigorous testing.

What you should know...

3 This is more than a drop side issue. Immobilizing your current crib will not make it compliant.
3 You cannot determine compliance by looking at the product.
3 The new standards apply to all full-size and non full-size cribs including wood, metal and stackable cribs.
3 If you purchase a crib prior to the June 28, 2011 effective date and you are unsure it meets the new federal
standard, CPSC recommends that you verify the crib meets the standard by asking for proof.
3 Ask the manufacturer, retailer, importer or distributor to show a Certificate of Compliance.
The document must:
3 Describe the product
3 Give name, full mailing address and telephone number for importer of domestic manufacturer
3 Identify the rule for which it complies (16 CFR 1219 or 1220)
3 Give name, full mailing address, email address and telephone number for the records keeper and
location of testing lab
3 Give date and location of manufacture and testing
3 The crib must also have a label attached with the date of manufacture
What you should doé
3 All child care facilities, family child care homes , and places of accommodation:

R Must prepare to replace their current cribs with new, compliant cribs before December 28, 2012.

3  Should not resell, donate or give away a crib that does not meet the new crib standards.

3 Dispose of older, noncompliant cribs in a manner that the cribs cannot be reassembled and used.

3 Noncompliant cribs should not be resold through online auction sites or donated to local thrift stores. CPSC

recommends disassembling the crib before discarding it
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Somerset County Report
NJFCCPA CceRepresentatives Julie Payne & Michelle Misuira

Somerset County has sprung into spring with abundance!

Looking back at our April meeting, the members were a buzz with excitement! It was hard to quiet the
ladies and get down to business. | believe the long, harsh winter has taken it's toll on us all! Once we
had their attention we focused on the details of the conference. Meeting places, times, setting up the
centerpieces and funny happenings from the last time we were all together at this great event was
discussed. | felt the sense of renewal as we all reconnected and planned out our future gatherings and
classes.

We strongly encouraged our members once again to take advantage of the free Infant/Toddler classes
through 4C's. This time it was met with great success! A majority of our core members are participat-
ing and carpooling as well. Whether you're just maintaining your training hours or furthering your
education for professional development, networking with your fellow provider makes it more fun and
rewarding. Membership definitely has it's benefits!

AProfessionals at t he He awas a super sGcoesd! Sevel af ol methbensf e r e r
woke up bright and early for carpool and rallied together to help out. They decorated each conference

table, arranged the centerpieces andput tickets under the chairs. We are very grateful to our members

for their dedication and hard work! Some members were rewarded by winning prizes, others just felt

rewarded for sharing this memorable day with one another. On the way home we shared the best parts

of the day and there were a lot! We all agreed this is one conference not to be missed and we can't wait

to do it again!

Our May meeting was short and productive. We discussednew products for our annual fund raiser
"Somerville Spring Spectacular" Finalizing prices of the products, gathering members to work the
booth and booth presentation were our final topics before adjourning.

We jumped into June with joy! The Spring St Fair was a great success! Shifts of members worked in

the booth throughout the day decorating and selling personalized products for children. Even some of

our membersd children proved to be valuable assets
was when one of our alumni came to lend a crafty hand. Thanks again to our St. Fair crew; it's always a

fun adventure fundraising with all of you!

Currently good fortune has bestowed Julie and | with a scholarship for the Infant/Toddler Credential
from Kean University! We are further blessed to be taking classes along with some of our most
esteemed Board Members. We are reaching out and sharing are experiences with our county members
in hopes they too will see the benefits in increasing their professionalism.
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NJFCCPA Newsmaker ~  Michele Gregorio is appointed

National Association for Family Child Care Region 2 Representative

Michele Gregorio has enjoyed partnering with parents to
care for children over the course of 15 years in her Family
Child Care home in Howell, New Jersey. She is CDA
Credentialed (since 2002), dedicated to helping children
experience the highest level of quality care available. An
active member of the NJ Family Child Care Providers'
Association, Michele has served as County
Representative and on the Finance Committee since
2001, and was interim Newsletter Editor. In 2009, she
was appointed to her current executive board position;
Communications Coordinator and Technology Chair.
Michele completed Military Family Child Care training at
Fort Monmouth, in their Homes Off Post Program. Past
appointments include the Central Board of C.LT.E.
(Coalition of Infant/Toddler Educators), where she was
honored to join well -respected leaders in early childhood
education. Last year, Michele joined the staff of a
resource & referral agency in Trenton, NJ and is a member of the Family Child Care
Organization of New Jersey. She served on the Family Child Care Conference
committee, a collaboration of many prominent early childhood entities in New Jersey.

Michele has a very supportive husband and two older children, along with a large,

extended family, and is wistful about closing her family child care program. However,

she knew the time was right to take advantage of the opportunity to join a well-respected

agency, Child Care Connection, where she enjoys the chance to reach more providers

and stakehol der s. She sai d, Al | ook forward t
care. Being invited to sit at the table and represent family child care, at both the state

and national level, is a long-term goal; one | hope to attain with the help of many

wonderful advocates who have come before me, and those who continue to walk beside

me, on a journey to quality care for all chil

Michele is glad to be able to combine her previous years of administrative and financial
corporate experience with family child care, and is informed and knowledgeable about
local and national issues. She enjoys utilizing new technology to share ideas and
information. Michele is active in her community, and enjoys spending time with family.

Mi chel e said, AThis is a very exciting ti me
appointed Region 2 Representative, pleased to join the Public Policy Committee, and |
|l ook forward to supporting NAFCCO0s mission an

S ————————— s |~
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2011 Gold Star Providers

i Linda Bailey Claudia Lockward i
N Patricia Bonilla Georgina Marchese N
Il Lisa Brunell Michelle S. Melgarejo Il
: Anna Carter Yolanda Moreno :
: Kathleen Collins Julie Payne :
: Roselle B. Coye Michelle Weaver-Pitt :
: Debra DePinho Sharon Porter :
: Swati Dongaonkar Teresa Sanchez :
: Edy Heitzenroeder Dianne Simpson :
: Ty'East Monique Huntley Bridget Williamson :

~ Nancy Linares ﬁ
Congratulations Gold Star Providers!

How to become a Gold Star Provider .

All providers have the opportunity to receive a Special Membership Certificate and be
recognized on our web site. This additional credential will benefit you in your business,
demonstrating to current and potential clients your commitment to a higher level of
child care. Remember, Gold Star Provider status may be attained at any time during
your current membership, and must be renewed each membership year (starts April
1st).

When Gold Star requirements are met, forward application (find it here: njfccpa.org),
copies of your registration certificate, your CPR and First Aid certifications, and your
training certificates (documenting additional 10 hours of yearly training) to: NJFCCPA
17 Fairway Trail Sparta, NJ 07871.


http://www.njfccpa.org/contact.html
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Featuring Tom Copelandés Taking Care of Business

Using CCR&R To Promote Your Program

Perhaps the most important agency that can help you promote your family child care
program is your local Child Care Resource & Referral Agency (CCR&R).

CCR&R agencies are norprofit organizations that help parents find child care, con-
duct training workshops for homes and centers and offer a variety of other community
services for the child care field.

To find the CCR&R agency serving your area, go toNational Association of Child Care
Resource and Referral Agencies.

Your CCR&R agency is not a placement service; it's not their job to fill your empty spaces. However, these
agencies are a tremendous marketing resource for your program. Here are some ideas:

* Make sure you are listed on their referral service as soon as your business begins.

* At least twice a year, contact your CCR&R agency to see if the information listed about your program is
current: openings, hours of operation, ages of children you will serve, pets, etc.

* Many parents screen child care providers by their hours of operation. If you are open from 6 am to 5 pm,
you will probably lose parents who need care until 6 pm. If you have some flexibility about working past 5
pm, list that you are open until 6 pm to avoid losing parents who need care after 5 pm.

* |f you have a future vacancy, tell your CCR&R agency as soon as you know.

* Talk to a CCR&R referral counselor at least every six months and collect information by asking these
guestions:

- What type of child care is in the greatest demand in my neighborhood (part-time, infant, etc.)?
- What could | change in my referral file that would attract more parents?
- What is the average cost of care in my neighborhood (for the ages that | care for)?

- What other information can you give me about other child care program fee policies, vacations, holi-
days, late fees, registration fees, etc.?

- What methods of advertising have you heard from other caregivers that worked for them?

* Local media organizations sometimes ask CCR&R agencies for names of caregivers to interview for stories
on child care. Volunteer to be someone that CCR&R can refer the media to.

In summary - stay in touch with your local CCR&R agency. They can give you a lot of information that can
help your marketing efforts.

What type of help have you received from your CCR&R agency?

This article is taken from the blog Tom Copeland's Taking Care of Businesswww.tomcopelandblog.com



http://www.naccrra.org
http://www.naccrra.org
http://www.tomcopelandblog.com
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Child Care Resource and Referral (CCR&R)

NJFCCPA.org has provider links
to web sites for all the Child Care
Resource & Referral Agencies
(CCR&R) in New Jersey, our

registering agents.

There is good information on all;
calendar of trainings, handouts,

information for parents, etc.

CUNEERLAMD

To learn more, visit;

http://www.njfccpa.org/providerlinks.html



http://www.njfccpa.org/providerlinks.html
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Child Care Tips

Forming Relationships By Bridget Williamson, Newsletter Editor

To have a positive influence in the social and emotional development with the children
in your care, you must also have a good relationship or partnership with their family. The
relationship between the child care provider and the parent or guardian begins to form during
the first interview. It is important for the families to understand the policies and procedures
of the business before their child formally enters into your care. Parents should be given the
opportunity to tell you about their child; his likes and dislikes, what soothes the child and his
daily routine. Invite the family to bring their child into your home to meet you. During this
meet-n-greet session, the child can become acquainted with you through conversation and
play. It is important for the child to see his parents interacting with you in order to begin to

develop a level of trust.

Place a photo of the child and his family on the wall for him to see when he arrives for
his first day in child care. Ask the parents to send a small photo album with the child; labeling
the people and pets in the album, so you know who is in the pictures, and thus who is impor-
tant to the child. Having familiar photos available will be reassuring to the child surrounded

by strangers.

Begin using the Daily Experience Sheet [on the following page] to share information
with one another. Urge the parent to complete the top portion of the form when they drop
their child off for care, then you can complete the lower portion throughout the day. Use the
form daily; experienced providers will tell you if it is not written down, it will be forgotten.

Listen to your <childbdés parents and mimic so
form a unified approach to raising the child, and he will feel a sense of order between his
home and child care. For example, when a chil d
those around hi m. When his parents or his c¢hi
while he is upset, he knows they care. Having the home routine integrated with the child care
routine helps a child readily adapt to the new environment and prevents the child from having

to learn a whole new set of rules or expectations.

Everyone has to work together to influence the social and emotional development of
the child. When a piece of the network is missing it is the child who suffers. Children need

our unconditional love and support as they venture out into the world.



loth:=olcl
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&\Ax Daily Experience Sheet &
Sl |
| N }/—«\ CQ
Chil ddbs name:

Your phone number today:

Who will pick up? Time:

Special instructions / skills working on at home:

Did your child receive sunscreen today? Yes/No
Has your child received medication today? Yes / No

If yes, Time: Type:

Does your child need medication today? Yes f@donission form required for all medications]

If yes, Time: Type:

Any new bumps or bruises? Yes/No Where?

Additional parent notes:

Kk Kk Kk _k_k_k_k_k_Kk_k_k_k_k_k_k_k_k_k_k_k_k_k_k_k_k_k_k_k_k_k_k_k_k_k_k_k_*k_k_*_%_%_%_%

Meals: Diaper / Potty:

Breakfast Wet:
BM:

Lunch
Today | Was:

Snack(s) happy ~ sleepy  fussy
Other:

Things | need: Naps:

Diapers  Pull-ups AM: to @Q

R
Clothes  Wipes PM: to ?Rﬁ?‘
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Rubberband with Plastic Strips
R‘ Fy | A simple idea but it is lots of fun! Launch it
_ $ by looping the rubber band over the thumb,

< pulling back on the streamers, and letting
1 god just like shooting a rubber band.

a

N

< Play Ideas:
' R Aim at targets
R See how far or high it will fly
R Use with music and dancing
Ojo de Dios

The " Ojo de Dios" or God's Eye is an ancient symbol
made by the Huichol Indians of Mexico and the Aymara
Indians of Bolivia. In Mexico, The central eye was made
when a child was born. Each year, a bit of yarn was added
until the child turned five at which point the Ojo was
complete. In Bolivia, "God's Eyes" were made to be
placed on an altar so that the gods could watch over the
praying people and protect them.

1 glue the craft sticks together in the shape of a cross
and let dry (this isn't necessary, but makes it easier
for the kids to do the rest).

1 always going in the same order around the sticks (you
can mark the craft sticks with 1, 2, 3, 4 ... the numbers
may make it easier for the kids to keep track of what
they are doing).

1 wrap the wool once around 1, once around 2, once
around 3, once around 4.

1 continue on... once around 1, once around 2, etc until
you have completed your project.

1 Snip and tie the yarn when complete.
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New Jersey Family Child Care Prov
Board Members

President - Roselle B. Coye
Past President- Michelle S. Melgarejo
Vice President- Debra DePinho
Vice President- Julie Payne
Treasurer - Georgina Marchese
Recording Secretary- Julie Payne
Membership Chair - Lisa Brunell
Communications Coordinator - Michele Gregorio
Newsletter Editor - Bridget Williamson
Sunshine Chair - Debra DePinho
Spanish Liaison (Servicios Para Miembros) - Patricia Bonilla
Technology Chair - Michele Gregorio

Northern Region Representatives - Lisa Brunell & Jackie Schmitt
Sussex County Representatives Lisa Brunell & Jackie Schmitt
Warren County Representative - Mia Rogers

Central Region Representative- Debra DePinho & Dianne Simpson
Monmouth County Acting Co -Representative - Louise Doino
Monmouth County Co-Representative - Michele Gregorio
Somerset County Representatives- Michelle Misiura & Julie Payne
Union County Representatives - Patricia Bonilla & Dianne Simpson

Southern Region
Burlington County Representative - Pat Waites
Camden County Representative- Kimberly White
Gloucester County Representatives- Edy Heitzenroeder & Bridget Williamson
Salem County Representative- Kathleen Collins

"Volunteers are seldom paid; not because they are worthl



